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2. Approaching the family comedy subgenre 
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2.1. Family comedy in Spain: origins 
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3. Objectives and methods 
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4. Results 
4.1. Genres and formats in Spanish family comedy  
ISSN 2386-7876 – © 2018 Communication & Society 31(2), 39-50 
44 
                                                          
ISSN 2386-7876 – © 2018 Communication & Society 31(2), 39-50 
45 
4.2. Audience of the Spanish family comedy  
Table 1. Ranking of family comedies by average viewership11. 
Name Channel 
Production 
company 
Number 
of 
episodes 
Premiere 
Viewers in 
thousands 
Share 
Médico de Familia Tele5 Globomedia 119 12/09/1995 7.515.000 43.6 
Farmacia de Guardia Antena3 Antena3 169 19/09/1991 6.500.000 48.5 
Aquí No Hay Quien 
Viva 
Antena3 Miramón Mendi 91 07/09/2003 5.837.000 33 
La que se avecina Tele5 Alba Adriática 42 22/04/2007 5.444.000 31.1 
Cuéntame cómo paso TVE1 Ganga Producc. 210 13/09/2001 5.243.666 30.5 
Ana y los 7 TVE1 Star Line 91 18/03/2002 5.342.000 29.7 
Los Serrano Tele5 Globomedia 147 22/04/2003 4.934.000 28.5 
Menudo es mi padre Antena3 Globomedia 60 15/04/1995 4.500.000 26.1 
La Casa de los Líos Antena3 Cartel Producc. 127 15/09/1996 4.026.000 25.8 
Aida Tele5 Globomedia 110 16/01/2005 4.581.136 25.5 
Mis Adorables Vecinos Antena3 Globomedia 62 11/04/2004 3.733.000 23.1 
Casi Perfectos Antena3 Globomedia 19 29/01/2004 3.678.947 22.5 
Source: Authors’ own creation 
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4.3. Production of Spanish family comedies  
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5. Discussion and conclusions 
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